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Retail & Activation Examples



Legrand Pass & Seymour



Legrand Pass & Seymour
Helping an established electrical device manufacturer break into the consumer market through engaging online 

and big box retail experiences, from kiosks to packaging to sales enablement.



John Deere



John Deere - Gator
Fully integrated launch campaign for the next generation of John Deere Gator ATVs, 

from print, POS & digital to customer test drive events.



Rich’s + Amazon



Cracking Amazon’s Code
To make Rich’s gluten-free products more searchable, we identified terms most relevant to shoppers, before crafting 

organic search optimizations, sponsored ads and paid social media ads. The results were delicious, too.
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Pepsi



WATCH THE VIDEO

Pepsi Halftime Vending Machine
Nobody thinks twice about the Pepsi machine on the corner. Which made it the perfect vehicle for delivering unexpected 

halftime experiences to promote the show. 

https://vimeo.com/1102586332/c428444145?share=copy
https://vimeo.com/1102586332/c428444145?share=copy
https://vimeo.com/1102586332/c428444145?share=copy


Fisher-Price



Tickle Me Elmo
To celebrate 10 years of Tickle Me Elmo, Mower partnered with Fisher-Price to orchestrate a top-secret anniversary reveal—

spanning Times Square to toy aisles at Target, Walmart, and Toys 'R Us.



Dixie Ultra



Dixie Ultra
To support the Dixie Ultra launch we balanced fun with function. Included National TV and print, and heavy digital support 

including the development of the online "Mealtime Generator”.

WATCH THE VIDEO

https://vimeo.com/1102558972/3165753bce
https://vimeo.com/1102558972/3165753bce
https://vimeo.com/1102558972/3165753bce


Angel Soft



Angel Soft
We created the #SneezinSeason social campaign, leveraging online video in paid and organic.  

Empowering parents to teach their kids how to blow their nose during cold and flu season.

WATCH THE VIDEO

https://vimeo.com/1102560458/a4e48e3970
https://vimeo.com/1102560458/a4e48e3970
https://vimeo.com/1102560458/a4e48e3970


Seagram’s



Tapping Into Star Power
We partnered with Kelly Rowland to create and launch Seagram’s Escapes’ new flavors, making a splash in countless key 

national news outlets and across social media platforms—reaching a potential audience of 69M. (Yes, that’s million.)



Genesee Brew House



Genesee Brew House
Mower crafted the brand identity and interior experience for the Genesee Brew House, blending modern hospitality with a 

nod to Genesee’s storied past—including a built-in history museum.



Subway



Subway
Provided Subway with a creative strategy to leverage its packaging as an asset to reconnect with consumers in a meaningful 

and relevant way, thereby reinforcing Georgia Pacific as a trusted and proven partner in driving sales growth at Subway stores.



LENOX



LENOX/Newell Rubbermaid
We turned a product demonstration into a powerful, industry spokesman. Sure, LENOX Gold Recip blades are tough, 
but seeing Hackman cut cars, planes, houses—even a Zamboni—in half, brought the concept and the brand to life.

WATCH THE VIDEO

https://vimeo.com/1106267143
https://vimeo.com/1106267143
https://vimeo.com/1106267143


Make A Wish Foundation



WATCH THE VIDEO

Make A Wish – Hope is Medicine
This event activation helped parents see Make A Wish not as a "final" wish but instead a vessel of hope that can often be a 

turning point in a child's recovery.

https://vimeo.com/1102617441
https://vimeo.com/1102617441
https://vimeo.com/1102617441


Carhartt



Carhartt – More than a Uniform
Promotional and retail materials to bring the Carhartt MTAU campaign to life at point of sale, 

while aligning product benefits to the overarching brand message.



©2025 Eric Mower and Associates. All Rights Reserved.

For more information, contact:

Stephanie Crockett
President and Chief Executive Officer 
scrockett@mower.com
315.413.4355

mailto:scrockett@mower.com

