
Data and Reporting with 
Sample Dashboard and 
Summaries



Alignment of 

critical  campaign success 

factors,  including your 

desired  business 

outcomes, 

date  requirements, KPIs, 

KPI  target values and 

more.

SUCCESS PLANNING

Implementation of key 

data  rules, tags and 

tracking pixels necessary 

to send the right data into 

the appropriate 

reporting system.

DATA ALIGNMENT

Ongoing development 

of  performance reports 

that  monitor the 

appropriate KPIs and 

offer actionable insights 

grounded in achieving 

your PR goals and 

business objectives.

ONGOING REPORTING  

& OPTIMIZATION

Mower’s Approach to Measurement & Analytics



Approach to Reporting
Reporting and sharing of results will be driven by 

what is identified and agreed upon in the Success 

Plan, as well as Broadview's preferences covered 

during onboarding.

As a baseline, Mower will leverage our analysis tools 

to deliver monthly performance reports to the team 

that allow for continuous optimization in working 

toward campaign and program KPIs.

Through our in-house research team, we will 

combine data from our campaigns as well as third-

party business intelligence to develop insights that 

will help us better understand your business and 

consumer audiences, so we can connect with them 

in meaningful ways.

Mower also utilizes Quarterly Business Reviews to 

review metrics and results more holistically, as well 

as an evaluation of the Mower-Broadview working 

relationship, marketing trends and future planning.

1. Start with the end in mind.

2. Leverage the tools (Datorama, CM360, Google Analytics).

3. Deliver monthly, review quarterly, optimize always.

4. Reviewing results: the Big Picture, then the details

5. Insights and Actions



Sample Dashboard—Program/Campaign Summary



Sample Insights: Channel and Customer Journey View



Sophisticated Tracking and Analytical Capabilities
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