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STRATEGY

AWARENESS 5= CONVERSION

Raise awareness across Inform and viscerally Convert quality leads with
commercial business educate target audiences effective creative and
customers, consumers about the unique benefits incentives that empower
and employees about of EV adoption to drive them to overcome
the robust National Grid engagement and interest. perceived hurdles and
Electric Vehicle programs. provide them with an

invaluable investment
now and in the future.
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TOP CHALLENGES FOR MAINSTREAM
ADOPTION OF EVs

% of consumers who cite each challenge as "most important"
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Source: Accelerating the EVolution: The tipping points to mainstream electric vehicle adoption



RELIABLE
AND FUN!



Plug & Play

National Grid helps make owning an electric vehicle a
cost-effective and reliable choice. There are a variety
of price points and models that work for every lifestyle.
With faster charging and longer ranges, today’s EVs are
giving a whole new meaning to joy riding. Because when
you recharge one, it energizes you.







i Hectric Viehicle Rebate
DIGITAL e Get up to $12,500

in savings before
it drives away.

Finally, a
car that’s
truly plug

nationalgrid

Hundreds of
charging
stations.

nationalgrid




SOCIAL

Facebook, Instagram & Twitter




Q4 PROMOTION

Email, Social & Direct Malil




WEBSITE

Drive Green and Marketplace
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TALK THE TALK.
DRIVE THE DRIVE.




TALK THE TALK.
DRIVE THE DRIVE.
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National Grid employees Charging ports installed at

that have taken advantage 27 National Grid
of program incentives locations
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Improved employee

perception of company
and satisfaction

T




'BRINGING
“THE ST

D




BRAND 2s FRIEND"®

AFFECTION RELEVANCE TRUST
CARING STORY HONESTY

LISTENING STYLE ADVISING
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SURPRISE CONNECTING LOYALTY




BRAND 2s FRIEND"®

AFFECTION RELEVANCE TRUST

Education resources

+ support
ADVISING
. Putting EV
Incentives, enthusiasts
promos together
SURPRISE CONNECTING



KEY TAKEAWAYS

FOCUS ON HIGHER- LET AUDIENCES CONNECT PEOPLE WAIT FOR THE
ORDER MESSAGING. SEE THEMSELVES TO HELP CREATE RIGHT TIME TO
IN THE STORY. AUTHENTICITY. PUSH PROMOS.




ADOPTION







CARS & COVID

GET AWAY FROM /ﬂ\

PEOPLE THEY LIVE WITH

D MAKE A CALL

PERSONAL OR BUSINESS
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TO GET SOME

ME TIME

OR FEEL NORMAL




DIGITAL

Email & Banner Ad Placements




SOCIAL

Facebook, Instagram & Twitter

383K
IMPRESSIONS

11K
VIDEO VIEWS

3.55% CTR

6X INDUSTRY
AVERAGE
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THANK YOU!
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