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EXECUTIVE SUMMARY

Across the U.S, state and city officials have begun to ease COVID-19 restrictions even as cases continue to rise,

But do Americans feel ready? Mower polled 1,000 U.S. adults to learn what activities they're most comfortable
resuming on "Day One” and how long will it take for a majority to feel safe. For the purposes of this study, we defined
Day One as the first day it is deemed safe to begin resuming normal activities and left it up to each respondent to
decide what that would mean to them. For some, Day One will come when the virus is on the decline, for others when
there is a vaccine, and some believe it is already safe. Among the other questions we asked: Who are the experts they

trust most to say it's okay to start reopening? And how does their political affiliation affect that trust?

What people are most excited about and comfortable resuming on Day One
Americans most look forward to resuming their normal routines (55%); more than 40% are comfortable going back
to work, grocery shopping regularly and visiting family and friends on Day One.

How their comfort levels increase by Day 30 and Day 60

While certain states have started to allow salons, restaurants and shopping centers to reopen, fewer than one in four
Americans are inclined to patronize them right away. By Day 30, just under half would be comfortable enough to do
so, and by Day 60, two out of three.

What they think about sports without spectators
A majority (62%) either believe it's the right call or at least understand the rationale; 20% say there's no point playing
without fans.

How they feel about traveling

It will be Day 30 before half of Americans feel comfortable vacationing by car and Day 60 before half will fly in a
plane. Only 42% would travel internationally by Day 60, and 22% say they have never or would never venture beyond
the U.S.

How political affiliation affects their comfort levels, concerns and trust
Republicans are more concerned with COVID-19's impact on the economy (54%) while Democrats worry about
the virus returning (59%). Democrats are significantly more likely than Republicans to trust the CDC.

Their financial concerns and behaviors
Americans worry more about the pandemic’s impact on the economy (49%) than their personal finances (37%); 55%
plan to budget and save more post-COVID-19.

Their likelihood to use telemedicine
The percentage of Americans who have tried telemedicine has more than doubled, with 17% using it for the first time
during the pandemic.

How they feel about virtual learning
Post-pandemic, Americans think schools should only use online learning under special circumstances like severe
flu or weather (38%); 12% say it's not an acceptable way to teach.,

Their social media habits
49% of Americans expect their social media usage to stay the same post-pandemic while 25% will be ready
for a break.

What COVID-19 behaviors they plan to maintain
Over four in 10 think better general hygiene and no handshaking should continue after the pandemic passes.
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DAY ONE/30/60

DAY DAY DAY
ONE 30 60
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WHO DO ADULTS TRUST TO PROVIDE INFORMATION ON
WHEN IT IS SAFE TO RETURN TO NORMAL ACTIVITIES?
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USAGE OF TELEMEDICINE
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WILL SOCIAL MEDIA HABITS CHANGE POST-COVID-19?
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MORE LIKELY TO NEED
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WHAT COVID-19 BEHAVIORS SHOULD WE
ALL KEEP DOING GOING FORWARD?
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