Telemedicine

Mower’s Healthcare Specialty Group conducted an online survey of 836 American parents
and adults without children in Q4 2019 to gauge their awareness, perception, understanding
and usage of telemedicine.

Awareness of telemedicine among parents is high (68%), as is willingness to try it in the
future (71%), but actual usage is very low (19%). Lack of understanding about how to access
telemedicine was the most cited reason for not using it (63%).
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Similarly, awareness of telemedicine among the general population is high (71%), though they are
less likely to use it in the future (58%). Only 15% have actually used telemedicine. 72% of respondents
cite lack of understanding about how to access telemedicine as the reason for not using it.
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This awareness and willingness to try, combined with lack of understanding
about how to access telemedicine, represents a great opportunity for providers
and payers who are looking to increase usage of this channel. Help your members
and patients understand what it takes to use telemedicine before they’re in

a situation that requires it.
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Common illnesses, minor injuries and allergies are
the top 3 reasons people would use telemedicine.
Interestingly, Gen Z is 2X more likely to consider
telemedicine for mental health services.

e.g., cough, cold, fever,
vomiting
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Additionally, 1in 3 millennials would also consider

E 2% 22% telemedicine for mental health.
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Xers). Additionally, 37% of Gen Z and 35% of millennials report they have received
treatment or therapy from a mental health professional. With this need on the rise, the problem
is compounded by a shortage of mental health professionals, with many aging out of the field
quicker than they are being replaced by younger professionals.



https://www.apa.org/monitor/2019/01/gen-z
https://www.apa.org/monitor/2019/01/gen-z

